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The visual image that we convey of ourselves is important
– today, perhaps more than ever before. How we 
communicate, who we communicate with and where we 
choose to do it creates a complete picture of ourselves and of 
our identity.

In your hand, you hold our graphic profile manual. Its 
purpose is to strengthen our shared identity and convey 
precisely the image of ourselves that we desire. By using 
this document you help us ensure that our brand is properly 
handled in all contexts and in all types of communication. 
Here you will find guidelines and practical guidance on 
how the brand should be treated and how it will be used to 
strengthen the impression of who we are. By using the 
manual consistently, you can help us become more visible to 
the world and easier to recognize.

Thanks for your cooperation!
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The logotype

The logotype is the central and unifying image of our identity. By using it
consistently the feeling and recognition factor for the brand is reinforced.
The logotype may not be changed or adjusted. Nor must it be used within 
text. The logotype exists in three different colors; grey, white and black. 
Remember to choose the version that is most visible against the background. 
All versions of our logotype exist both with and without a payoff. The 
payoff logotype should always be used whenever possible and is an 
important part of our identity.



4 5



6 7

Payoff
All versions of our logotype exist both with and without a payoff. 
The payoff logotype should always be used whenever possible and is an 
important part of our identity.
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Free zone
To protect the logotype’s visual integrity, it must always be distinguished 
from other graphic elements by a free zone. The free zone is the minimum 
area to be left around the logotype. The larger the free area around the 
logotype, the easier it will be to distinguish our logotype from other 
surrounding graphics.

Free zone
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Versions of the logotype
The logotype is placed with one of the profile color as a background. Choose 
a profile color that highlights the logotype (see example to the right). The 
minimum size is 30 mm (1,18 inches) for printed materials, such as 
brochures, roller banners and signs. The size is based on the width of the 
symbol. Digital versions should be minimum 150 px. 

min. 30 mm min. 150px
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The profile colors can be used as a background for the logotype. Choose 
after readability and contrast. Following combinations are recommended. 
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Placement of the logotype
Even though it is recommended to place the logotype on a solid background 
it is also possible to use the logotype directly in the photo, however only if 
the contrasts makes the logotype visable and sharp enough.

fig. 1 & 2
Approved contrasts.

fig. 3 & 4
Not approved contrasts. 
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fig 1 fig 2

fig 3 fig 4
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Profile colors
Damasteel uses six profile colors, grey, white, brown, fire(ry) yellow, forrest 
green and ice blue. The colors are represented in all kind of communiacation 
and marketing.   
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Pantone Cool Gray 10C
CMYK 0 0 0 60
RGB 128 127 131

Pantone -
CMYK 0 0 0 0
RGB 255 255 255

Pantone 463
CMYK 14 54 95 66
RGB 108 77 35

Pantone 151
CMYK 0 58 100 0
RGB 247 148 30

Pantone 370
CMYK 66 1 100 25
RGB 91 143 34

Pantone 549
CMYK 60 8 9 21
RGB 94 156 174
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Typography
Berling Antikva was designed by Karl-Erik Forsberg for the Berlingska Style
Foundry in Lund during the 1940s. In 2004, the font was adjusted to the
digital World by Verbum Publishing AB. This is the version we will use
as Damasteel’s house font. Berling Nova can be found in a variety of styles
and should be used for all external communications, such as advertisements,
billboards and brochures. For internal communication (word, powerpoint
etc.) as well as web and mail, we will use the font Calibri.
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External communication
Berling Nova Sans Pro

ABCDEFGHIJKLMNOPQRSTUVWXYZÅÄÖ
abcdefghijklmnopqrstuvwxyzåäö

1234567890+§½!”#¤%&/()=?

Berling Nova Text Pro
ABCDEFGHIJKLMNOPQRSTUVWXYZÅÄÖ

abcdefghijklmnopqrstuvwxyzåäö
1234567890+§½!”#¤%&/()=?

Internal communication
Calibri

ABCDEFGHIJKLMNOPQRSTUVWXYZÅÄÖ
abcdefghijklmnopqrstuvwxyzåäö
1234567890+§½!”#¤%&/()=?
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Text planting
The D in our trademark is written with a capital letter. All product names 
are written with a capitalized initial letter. Coverings is written in capital 
letters. The recommended planting is to be used in different kind of texts 
(website/ flyers / broschures etc) and/or on the products.

Copyright notice for websites, print and social media. 

• Copyright Damasteel AB 2020. All rights reserved. Damasteel® is a registered 
trademark, all product names used by Damasteel AB is registered or 
unregistered trademarks.

• ©Damasteel AB. Damasteel® is a registered trademark, all product names are 
unregistered trademarks.
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Trademark 
Damasteel® 
 
Products/trademark

Damasteel®  DS93X  Hakkapella

Damasteel®  DS93X  

Damasteel® RWL34 

DS93X Hakkapella™

Hakkapella™ 

DS93X™  

Damacore® *

Recommended planting
Recommended planting to be used in 
texts and print about Damasteel®, the 
products or the patterns.

*Damacore®  is registered trademark in 
Europe.

Damacore® is pending in the US.
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Images
Our visual language in our marketing and profiling mirrors our customers joy 

of life and adventures. Our catchwords are: 

Courage, innovation and happiness / joyfulness   
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